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COURSE CODE COURSE TITLE CATEGORY T P CREDITS 

24CCHC11 
HINDI LANGUAGE 

AND TOURISM  - I       

CERTIFICATE 

COURSE 

20 

Hrs. 
- - 

 

YEAR SEMESTER INTERNAL EXTERNAL TOTAL 

II - - 100 100 

 

NATURE OF 

COURSE 
Employability  Skill Oriented  Entrepreneurship 

 

COURSE DESCRIPTION:  

Tourism – Introduction, Importance of Tourism, Tourist Places in South India, Tourist 

Places in North India, Hindi language and Tourism. The course aims at make learners speak 

Hindi with the help of a vocabulary necessary for the tourism. To make them acquire skills to 

communicate and comprehend in Hindi with north Indian tourist. To enable them to understand 

Hindi used in tourism.  

 

COURSE OBJECTIVES:  

 To develop communication skill for tourism 

 To improve comprehension skill for tourism 

 To communicate in Hindi about tourist places 

COURSE OUTCOMES (COs): 

At the completion of this course, students will be able to  

State 

one 

 

Course Outcomes 

 

Knowledge Level 

(According to Bloom’s 

Taxonomy) 

CO 1 understand about the tourism Upto K3 

CO 2 understand the importance of Hindi Upto K3 

CO 3 
receive knowledge about the tourist places in 

South India 
Upto K3 

CO 4 
receive knowledgeabout the tourist places in 

North India 
Upto K3 

CO 5 converse in Hindi about tourist places Upto K3 

K1–KNOWLEDGE (REMEMBERING), K2–UNDERSTANDING, K3–APPLY 
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HINDI LANGUAGE AND TOURIS                                                                              

UNIT – I:  

Tourism – Introduction     

                            

UNIT – II:  

Importance of Tourism       

                          

UNIT – III:  

Tourism Places in South India                                                                                                                

       

UNIT – IV:  

Tourism Places in North India         

                                                                           

UNIT – V:  

Hindi language and Tourism    

                      

TEXT BOOK: 
  Course material prepared by the faculty, Department of Hindi.  

 

DIGITAL TOOLS: 
1. https://youtu.be/DJ7Mi5Iu_    - Tourist places south India 

2. https://youtu.be/moO-3xl8xrk - North India 

    
 

COURSE DESIGNER:  ROHINI PANDIAN 
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COURSE CODE COURSE TITLE CATEGORY T P CREDITS 

24CCHC12 
HINDI LANGUAGE 

AND TOURISM  - II       

CERTIFICATE 

COURSE 

20 

Hrs. 
- - 

 

YEAR SEMESTER INTERNAL EXTERNAL TOTAL 

II IV - 100 100 

 

NATURE OF 

COURSE 
Employability  Skill Oriented  Entrepreneurship 

COURSE DESCRIPTION:  

Tell about the place, Historical importance, Slogans, collection of pictures, Benefits of 

tourism, Practical experience. The course aims at upgrade the communication skill in Hindi 

with the help of a vocabulary necessary for day to day life and tense used in Tourism.  

COURSE OBJECTIVES:  

 To develop communication skill  

 To improve comprehension skill             

 To speak in Hindi speak fluently about the tourist places. 

 

COURSE OUTCOMES (COs): 

At the completion of this course, students will be able to  

State 

one 

 

Course Outcome 

 

Knowledge Level 

(According to Bloom’s 

Taxonomy) 

CO1 
get familiar with the vocabulary related to 

tourism 
Upto K3 

CO2 
speak fluently  in Hindi about Historical 

importance of the places 
Upto K3 

CO3 comprehend Hindi Upto K3 

CO4 know the Benefits of tourism. Upto K3 

CO5 
converse in Hindi in tourist places with the 

native speakers 
Upto K3 

K1–KNOWLEDGE (REMEMBERING), K2–UNDERSTANDING, K3–APPLY 
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HINDI LANGUAGE AND TOURISM – II 

UNIT – I:  

Tell about the place                                                    

UNIT – II:  

Historical importance         

UNIT – III:  

Slogans, collection of pictures                              

UNIT – IV:  

Benefits of tourism                                                 

UNIT – V:  

Practical experience  

TEXT BOOK: 

  Course material prepared by the faculty, Department of Hindi                                     

DIGITAL TOOLS: 

1. https://www.britannica.com/topic/tourism  

2. http://www.auburn.edu/academic/classes/geog/chanepl/4500/1999_fall/hold

erfield/advantages.html 

COURSE DESIGNER:  ROHINI PANDIAN 

 

https://www.britannica.com/topic/tourism
http://www.auburn.edu/academic/classes/geog/chanepl/4500/1999_fall/holderfield/advantages.html
http://www.auburn.edu/academic/classes/geog/chanepl/4500/1999_fall/holderfield/advantages.html

